
   

Course Syllabus 

COM4511 

  

 

 

City University of Hong Kong 

Course Syllabus 

 

offered by Department of Media and Communication 

with effect from Semester A 2017/18 

 

 

 
Part I Course Overview  

 

Course Title: Social Media and Communication 

Course Code: COM4511 

Course Duration: One Semester 

Credit Units: 3 

Level: B4 

Proposed Area: 
(for GE courses only) 

  Arts and Humanities 

  Study of Societies, Social and Business Organisations 

  Science and Technology 

Medium of 
Instruction:  English 

Medium of 
Assessment: English 

Prerequisites: 
(Course Code and Title) Nil 

Precursors: 
(Course Code and Title) Nil 

Equivalent Courses: 
(Course Code and Title) Nil 

Exclusive Courses: 
(Course Code and Title) Nil 
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Part II Course Details  

 
1. Abstract 
 (A 150-word description about the course) 

 

This course aims to:  

 

1. Help students understand the processes involved in producing streaming media.  

2. Introduce students to new technologies and methods for creating participatory media and making it 

available.  

3. Familiarize students with the technologies associated with bringing images and audio to the Internet 

environment. 

4. Enable students to identify and use the tools for streaming media in Web sites. 

  
2. Course Intended Learning Outcomes (CILOs) 
 (CILOs state what the student is expected to be able to do at the end of the course according to a given standard of 

performance.) 

 
No. CILOs

#
 Weighting* 

(if 

applicable) 

Discovery-enriched 

curriculum related 

learning outcomes 

(please tick where 

appropriate) 

A1 A2 A3 

1. Describe and discuss dominant technologies used to bring 

text, still and moving images and audio to the Internet 

25% 
 ✓  

2. Identify and discuss social media types and delivery 

systems, processes, and their limitations 

25% 
 ✓  

3. Explain access, organization, promotion, multimedia 

copyright, and censorship issues relating to social and 

streaming media 

15% 

✓   

4. Utilize dominant audio and video codecs to convert and 

encode media for the appropriate software players. 

20% 
  ✓ 

5. Critically analyze and solve problems with the integration 

and design of text/audio/video streaming in professional 

communication settings 

15% 

✓  ✓ 

* If weighting is assigned to CILOs, they should add up to 100%. 100%    
#
 Please specify the alignment of CILOs to the Gateway Education Programme Intended Learning outcomes 

(PILOs) in Section A of Annex.  
 
A1: Attitude  

Develop an attitude of discovery/innovation/creativity, as demonstrated by students possessing a strong 
sense of curiosity, asking questions actively, challenging assumptions or engaging in inquiry together with 
teachers. 

A2: Ability 
Develop the ability/skill needed to discover/innovate/create, as demonstrated by students possessing 
critical thinking skills to assess ideas, acquiring research skills, synthesizing knowledge across disciplines 
or applying academic knowledge to self-life problems. 

A3: Accomplishments 
Demonstrate accomplishment of discovery/innovation/creativity through producing /constructing creative 
works/new artefacts, effective solutions to real-life problems or new processes. 
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3. Teaching and Learning Activities (TLAs) 

(TLAs designed to facilitate students’ achievement of the CILOs.) 

 
TLA Brief Description  CILO No. Hours/week 

(if 

applicable)  
1 2 3 4 5 

Lectures Students are required to attend 

lecture regularly and on time 

every week. 

✓ ✓     

Workshops Weekly workshops are 

conducted after each lecture to 

familiarize students with the 

associated with bringing images 

and audio to the Internet 

environment and enable them to 

identify and use the tools which 

facilitate these media in Web 

sites. 

✓ ✓  ✓   

Weblog Students are expected to create 

and maintain a blog for their 

thoughts on readings, 

assignments, research and 

interesting items. I prefer 

Vox.com because it is easy for 

me to subscribe to the feeds. 

✓ ✓ ✓ ✓   

Weekly assignments Weekly take-home assignments 

are assigned. These 

assignments are relevant to the 

previous class material. They 

involve recording observations 

and insights about assigned 

readings in audio or video 

format and post these 

recordings (compressed media) 

on their school Websites for 

instructor review. 

✓ ✓ ✓ ✓ ✓  

Group Report In groups, students are required 

to complete a 10-15 page report 

on one of the following topics: 

1) an analysis of a television or 

radio program that enables 

some types of audience 

interaction, and 2) a business 

proposal for adding audience 

participation to an existing 

television or radio program. 

✓ ✓ ✓  ✓  
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4.  Assessment Tasks/Activities (ATs) 

(ATs are designed to assess how well the students achieve the CILOs.) 
 

Assessment Tasks/Activities CILO No. Weighting*  Remarks 

1 2 3 4 5 

Continuous Assessment: 100 % 

Participation in in-class 

workshops 

✓ ✓  ✓  10%  

Weblog ✓ ✓ ✓ ✓  10%  

Weekly assignments ✓ ✓ ✓ ✓ ✓ 50%  

Group report ✓ ✓ ✓  ✓ 30%  

Examination: _NA___% (duration:         , if applicable) 

* The weightings should add up to 100%. 100%  
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5. Assessment Rubrics   

(Grading of student achievements is based on student performance in assessment tasks/activities with the following rubrics.) 
 

 

Assessment Task Criterion  Excellent 

(A+, A, A-) 

Good  

(B+, B, B-) 

Fair 

(C+, C, C-) 

Marginal 

(D) 

Failure 

(F) 

1. Weekly 

Assignments 

Abilities to analyze 

and visualize social 

media data   

High (present 

thorough analysis 

quantitatively and 

visually; fully 

understanding on 

the concepts and 

methods) 

Significant 

(present careful 

analysis 

quantitatively and 

visually; clear 

understanding on 

the concepts and 

theories) 

Moderate 

(present quantitative 

and visual analysis; 

understanding on 

the concepts and 

theories) 

Basic 

(present minimal 

understanding on the 

concepts and theories) 

Failing to reach  

marginal levels 

2. Group Report Capacity for define 

real world questions, 

collect and analyze 

the relevant data, and 

interpret and present 

the results in a 

professional manner 

High 

(demonstrate high 

capacity in all 

phases of the 

project) 

Significant 

(present 

reasonable 

capacity in major 

phases of the 

project) 

Moderate 

(present reasonable 

capacity in phases 

of the project 

Basic 

(present basic capacity 

of some phases of the 

project) 

Failing to reach  

marginal levels 

 

3. Workshop Knowledge of social 

media theory and its 

applications to media, 

business, and 

technological sectors 

High 

(demonstrate high 

insights to all 

theory and 

applications) 

Significant 

(demonstrate 

reasonable 

insights to most 

theory and 

applications) 

Moderate 

(demonstrate 

reasonable 

knowledge of 

theory and 

applications) 

Basic 

(demonstrate basic 

knowledge of some 

theory and 

applications) 

Failing to reach  

marginal levels 

4. Weblog Attitudes for active 

learning and 

participation and 

abilities to 

communicate 

effectively 

High (always 

attend the class; 

actively participate 

in class discussion; 

have high 

motivation to 

share thoughts and 

insights) 

Significant 

(attend the class; 

frequently 

participate in class 

activities) 

Moderate 

(attend the class; 

occasionally 

participate in class 

activities) 

Basic 

(attend the class; 

barely active in class) 

Failing to reach 

marginal levels 

(do not attend the 

class; do not 

participate in class 

activities) 
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Form 2B 

Part III  Other Information (more details can be provided separately in the teaching plan) 

 
1.  Keyword Syllabus 

 

Audio streaming, video streaming, Web streaming, image delivery, encoding, codec, on-demand 

streaming, audio/video recording, text flow, social media, online social networks, user analytics, Web 

hosting.  
 

2.  Reading List 

2.1  Compulsory Readings  
(Compulsory readings can include books, book chapters, or journal/magazine articles. There are also collections of 

e-books, e-journals available from the CityU Library.)   
 

1. Sponder, M. (2011). Social media analytics: Effective tools for building, interpreting, and using 

metrics. McGraw Hill.  

2. Easley, D., and Kleinberg, J. (2010). Networks, crowds, and markets: Reasoning about a highly 

connected world. Cambridge University Press. 

3. Safko, L. (2012). The social media bible: Tactics, tools, and strategies for business success, 3rd 

edition. Wiley & Sons. 

4. Zarrella, D. (2009). The social media marketing book. O'Reilly Media, Inc. 

5. Mack, S. (2002). Streaming media bible. Wiley and Sons 

 

 

2.2  Additional Readings  

(Additional references for students to learn to expand their knowledge about the subject.) 

 

Additional readings and online resources may be assigned by the course instructor.  
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