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City University of Hong Kong 

 
Information on a Course 

offered by Department of Information Systems 

with effect from Semester B in 2013/2014 

 

 

Part I 

 

Course Title:  Social Network Services for Business 

 

Course Code:  IS4237 

 

Course Duration: One Semester (13 weeks) 

 

No. of Credit Units:  3 

 

Level:  B4 

 

Medium of Instruction: English 

 

Prerequisites: (Course Code and Title)  Nil 

 

Precursors: (Course Code and Title)  Nil 

 

Equivalent Courses: (Course Code and Title)  Nil 

 

Exclusive Courses: (Course Code and Title)  Nil 

 

 

Part II 

 

1. Course Aims: 

 

 The course seeks to provide an understanding of contemporary web applications 

that enhance the possibilities for social interaction, exchange of information and 

content creation, and the use of these applications for business benefit. 

 We explore how software that originally emerged to enable private people to 

connect, interact, share ideas, and socialize, has been adopted by business and 

other organizations to structure and execute work, solve problems, and generate 

business opportunities. 

 In doing so, we explore the technologies themselves, applications, management, 

and success and failure factor. 
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2. Course Intended Learning Outcomes (CILOs) 
 

Upon successful completion of this course, students should be able to: 

 

No. CILO Weighting 

DEC Dimensions 

(Ability/Attitude/ 

Accomplishment) 

1 

Classify and exemplify different Web 2.0 applications 

and how they can be used in business and other 

organizations. 

2 

 

2 

Demonstrate the attitude and ability to discover social 

software and business knowledge to evaluate, use and 

adapt social software applications and services for the 

achievement of personal, organizational and/or 

pedagogical aims. [BBA PILO1] 

3 

Attitude and ability 

3 

Work effectively as a team to design effective 

technology, interaction, and governance and incentive 

mechanisms to promote online community 

development, growth, and sustainability. [BBA PILO4] 

3 

 

4 

Demonstrate the attitude and ability to discover 

business situations concerning the impact and 

challenges brought about by social software and its use.  

[BBA PILO2] 

3 

Attitude and ability 

 

3. Teaching and learning Activities (TLAs) 
 

(Indicative of likely activities and tasks designed to facilitate students’ achievement of the CILOs.  Final 

details will be provided to students in their first week of attendance in this course) 

 

Lecture: 13 hours 

Online Self-study Tutorial: 13 hours 

Online Tutor Guided Tutorial and Discussion: 13 hours 

 

On-line activities may be augmented with optional in-class activities 

 

TLA1: Lecture 
Concepts and applications of Web 2.0 information technology in the context of business 

activities such as knowledge sharing or collective work are explained by the instructor.  Some 

online lectures will consist of a range of formats, e.g., Lecture, interview, panel to stimulate 

student interest. 

 

TLA2: Online Tutorial 
Tutorials of representative technologies and their application to address business problems are 

given.  Course participants analyze requirements for successful application of social software 

and identify appropriate tools and techniques required. 

 

TLA3: Practical 
Students will design social software solutions for business problems and will set up 

communities for knowledge sharing and online collaboration. 
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TLA4: Case Analysis 
Students will be required to critically analyze written or multimedia cases demonstrating 

successful and less successful application of social software in business.  Students then will 

formulate critical response and offer best practice management suggestions. 

 

TLA5: Online Discussion 
Students will use online media such as discussion forums, text chatroom, video chatroom, 

weblogs, or wikis to self-reflect on their learning and share their insights with classmates.  

They can also use this medium for Q&A with an online tutor. 

 

CILO \TLA 1: Lecture 
2: Online 

Tutorial 
3: Practical 4: Case Analysis 

5: Online 

Discussion 

1: Classify 

applications 
2 1   1 

2: Evaluate and 

adapt 
1 1 2 2 1 

3: Design 1 2 2  1 

4: Critically 

reflect 
1 1 1 2 2 

(1: Indirectly Supporting ILO; 2: Directly Supporting ILO) 
 

4. Assessment Tasks/Activities 
 

(Indicative of likely activities and tasks designed to assess how well the students achieve the CILOs.  

Final details will be provided to students in their first week of attendance in this course) 

 

AT1. Tutorial Exercises and Online Discussion (20%): Each weekly learning unit contains 

exercises, small group discussions, self reflection, or student presentations/demonstrations to 

assess students’ understanding of the chosen topics and their abilities to apply their skills.  It 

also includes online comments with which students report key learning, self-reflection, and 

related concepts found online. 

 

AT2. Individual Assignment (20%): An individual assignment which lets students analyze a 

business problem and develop an analytical of implemented solution related to the use of Web 

2.0 technology in business and organizational practice. 

 

AT3. Group Project (20%): A group project, which includes a project report and video 

presentation, will be allocated to let students demonstrate their social software application 

ability while working on a collaborative project. 

 

AT4. Tests (40%): Several short tests throughout the course to examine the students' ongoing 

learning and understanding of the subject matter. 

 

** Students must pass both coursework and tests in order to achieve an overall pass in this 

course. ** 
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5. Grading of Student Achievement: Refer to Grading of Courses in the Academic Regulations. 

 Standard grading pattern (A+, A, A- … C-, D, F) 

 

CILO \ 

Achieve-

ment 

Excellent Good Adequate Marginal 

1: Classify 

applications 

At a high level of 

detail and accuracy 

recognize the 

essential elements of 

social software 

solutions and 

categorize solutions 

by task need and 

features. 

At a significant level of 

detail and accuracy 

recognize the essential 

elements of social 

software solutions and 

categorize solutions by 

task need and features. 

At a moderate level of 

detail and accuracy 

recognize the essential 

elements of social 

software solutions and 

categorize solutions by 

task need and features. 

At a basic level of 

detail and accuracy 

recognize the 

essential elements 

of social software 

solutions and 

categorize 

solutions by task 

need and features. 

2: Evaluate 

and adapt 

Demonstrate profoun

d competence to 

translate 

organizational 

objectives into 

software 

requirements. 

 

Demonstrate profoun

d competence to 

modify software 

features to fit 

identified 

requirements. 

Demonstrate significant

 competence to 

translate organizational 

objectives into software 

requirements. 

 

Demonstrate significant

 competence to modify 

software features to fit 

identified requirements. 

Demonstrate moderate

 competence to 

translate 

organizational 

objectives into 

software requirements. 

 

Demonstrate moderate

 competence to modify 

software features to fit 

identified 

requirements. 

Demonstrate basic 

competence to 

translate 

organizational 

objectives into 

software 

requirements. 

 

Demonstrate basic  

competence to 

modify software 

features to fit 

identified 

requirements. 

3: Design Create and articulate 

a community design 

that satisfies most or 

all criteria of success 

and exhibits 

a high level of 

innovation. 

Create and articulate a 

community design that 

satisfies the majority of 

success criteria and 

exhibits 

a considerable level of 

innovation. 

Create and articulate a 

community design that 

satisfies key success 

criteria and 

exhibits some level of 

innovation. 

Create and 

articulate a 

community design 

that satisfies basic 

success criteria. 

4: Critically 

reflect 

Demonstrate profoun

d ability to analyze 

and critically judge 

a broad range of 

issues concerning the 

application of social 

software for the 

business impact. 

Demonstrate significant

 ability to analyze and 

critically judge 

a broad range of issues 

concerning the 

application of social 

software for the 

business impact. 

Demonstrate moderate

 ability to analyze and 

critically judge 

a considerable range 

of issues concerning 

the application of 

social software for the 

business impact. 

Demonstrate basic 

ability to analyze 

and critically judge 

an essential range 

of issues 

concerning the 

application of 

social software for 

the business 

impact. 
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Part III 

 

Keyword Syllabus 

 

Social software: origin, and relevance; Principles of sociability; Building a professional 

community using social software and gaining critical mass; Governance of professional 

communities; Collective intelligence in the organization; Crowd sourcing for organizational 

value creation; Social software success and  failures in Business. 

 

Recommended Readings 
 

Bell, G., Building Social Web Applications, O'Reilly, 2009. 

 

Shirky, C., Here Comes Everybody: The Power of Organizing Without Organizations, 

Penguin, 2009. 

 

Bacon, J., The Art of Community: Building the New Age of Participation, O'Reilly, 2009. 

 

Shuen, A., Web 2.0: A Strategy Guide: Business thinking and strategies behind successful Web 

2.0 implementations, O'Reilly, 2008. 

 

Benkler, Y., The Wealth of Networks: How Social Production Transforms Markets and 

Freedom, Yale University Press, 2007. 

 

Wenger, E., McDermott, R., Snyder W.M., Cultivating Communities of Practice, Harvard 

University Press, 2002. 

 

Kim, A.J., Community Building on the Web: Secret Strategies for Successful Online 

Communities, Addison-Wesley, 2000. 

 


