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As a stream core course, it lays the foundational knowledge and theoretical contours of influencer studies. This course aims
to trace the inception of influencer studies to established academic (sub)fields such as audience studies, reality TV studies,
fandom studies, gender studies, and in particular sociology of taste (Bourdieu and Gronow), celebrity studies (Grindstaff
and Turner) and the recent history of internet celebrity. The course also critically examines the emergent phenomenon
of influencers and creators as well as their impact on real world events, cities, and policies locally, regionally and globally.
The course will tackle the pressing issues of the contemporary influencer and/or creator sector globally and regionally
in the Sinosphere. These issues addressed by this course broadly range from the socioeconomic, political, aesthetic, to
the ethical. The course will be delivered in the form of lectures and workshops. The assessment will be: (1) a creative and
research group project to take a deep dive into one "rabbit hole" of influencer lores in relation to one prominent issue or
controversy outlined in the course; (2) an individual project that explores the students' own social media journeys and
personal branding. The two projects will motivate the students to question the ongoing narratives and debates on social
media influencers with both theoretical vigour and intimate knowledge of contemporary digital culture.

Course Intended Learning Outcomes (CILOs)

 CILOs Weighting (if
app.)

DEC-A1 DEC-A2 DEC-A3

1 Critically define what influencer is and nature of
fame on the internet, and evaluate its impact in
terms of economics, aesthetics, and politics

x x

2 Situate influencer studies in intellectual
framework of the contemporary media and
cultural studies

x x

3 Understand the history of celebrity studies
and the impact of social media on celebrity
culture, and gain greater awareness of how
contemporary influencers function as the new
cultural intermediaries of taste and status
through guest talks of local influencers in Hong
Kong

x x

4 Deploy research skills, theories and various
methods of presentation to critically analyse
cases of influencer practices in its various
manifestations in both regional and global
contexts

x x x

5 Gain the ability to critically reflect upon
students' own social media practices, self-
promotional strategies and ethical positions

x x x

A1: Attitude 
Develop an attitude of discovery/innovation/creativity, as demonstrated by students possessing a strong sense of curiosity,
asking questions actively, challenging assumptions or engaging in inquiry together with teachers.

A2: Ability 
Develop the ability/skill needed to discover/innovate/create, as demonstrated by students possessing critical thinking skills
to assess ideas, acquiring research skills, synthesizing knowledge across disciplines or applying academic knowledge to
real-life problems.

A3: Accomplishments 
Demonstrate accomplishment of discovery/innovation/creativity through producing /constructing creative works/new
artefacts, effective solutions to real-life problems or new processes.

Learning and Teaching Activities (LTAs)
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 LTAs Brief Description CILO No. Hours/week (if
applicable)

1 Lectures - Lectures on relevant
foundational media
studies and cultural
studies 
- Lectures on the shaping
of influencer studies
in relation to celebrity
studies and fandom
studies 
- Guest lectures
delivered by invited local
influencers

1, 2, 3

2 Workshops - Discuss weekly required
readings 
- Discuss cases of
influencer culture and
debates on their impacts
on very aspects of society.

- Discuss ideas and plans
for group projects on a
pool of influencer-related
topics in both global and
regional contexts.

1, 2, 3

3 Creative project - A creative and research-
intensive group project
on one regional or global
influencer-related issue
and its major impacts on
contemporary notions
of aesthetic taste, fame,
parasocial relationships,
fandom, social media-
driven economics, and
so forth, in reference to
provided core readings.

2, 3, 4

4 Individual essay - a critical reflection on
one's own social media
profiles, habits, and
ethical position as an
influencer and how these
impacts or be impacted
by their self-branding
online and offline.

1, 3, 5

Assessment Tasks / Activities (ATs)

 ATs CILO No. Weighting (%) Remarks Allow Use of
GenAI?

1 Participation
in lectures and
workshops

1, 2, 3 20 - No
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2 Group project on
one regional or
global influencer-
related issue and
its major impacts;
the outcome
of this creative
project can be a
research poster, a
website or other
forms of visualised
exhibition

2, 3, 4 30 -Students are
allowed to use Gen-
AI to brainstorm
and generate
potential ideas
for the creative
project. In such
case, the complete
conversation
logs should be
provided.

Students who
wish to use AI to
generate textual,
audio or visual
elements of the
creative project
*must* discuss
with the course
leader in advance.
In such cases, the
use of AI must
be for critical
purpose, rather
than replacing
human efforts. A
separate document
should be prepared
demonstrate the
rationale and
necessity of using
Gen-AI tools.
Failing to notify,
disclose, or get the
approval from the
course leader is
considered as the
unauthorised use
of AI & academic
misconduct.

Yes

3 The group projects'
presentations
during workshops

2, 3, 4 15 - No
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4 Individual essay
critically reflecting
on one's own
social media
profiles, habits,
and journeys. It
must go beyond
description by
engaging with
relevant literature
and theories.

1, 3, 5 35 - No

Continuous Assessment (%)
100 

Examination (%)
0 

Minimum Continuous Assessment Passing Requirement (%)
0 

Minimum Examination Passing Requirement (%)
0 

Assessment Rubrics (AR)

Assessment Task
1. Participation in lectures and workshops (for students admitted before Semester A 2022/23 and in Semester A 2024/25 &
thereafter) 

Criterion
This assessment task reviews students' participation and performance in discussions, debates and peer critique during
the workshop sessions. The evidence of 'negotiation', the sign of discovery, lies in students' pre-class preparation and
interpersonal sensitivity to their peer members. 

Excellent
(A+, A, A-) 
- Active in-class participation, positive listening, strong ability to stimulate class discussion and comment on other points 
- In-depth pre-class preparation and familiarity with readings and other materials for the studio classes 
- Readiness to share personal insight via analysis and debate others' views with an open mind 

Good
(B+, B, B-) 
- Active in-class participation, positive listening, ability to initiate class discussion and comment on other points 
- Adequate pre- class preparation and familiarity with readings and other materials for the studio classes 
- Interpret opinions effectively during debates 

Fair
(C+, C, C-) 
- Attentive in in- class participation, listening with comprehension, but only infrequently contributing 
- Adequate pre- class preparation but little familiarity with readings and other materials for the studio classes 
- Fair ability in interpreting opinions 

Marginal
(D) 
- Unmotivated to participate in class discussion or comment on other people's views 
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- Little pre-class preparation and familiarity with readings and other materials for the studio classes 
- Poor ability in interpreting opinions 

Failure
(F) 
- Unwilling to participate in class discussion and comment on other points, even when requested by the teacher 
- No pre-class preparation and familiarity with readings and other materials for the studio classes 

Assessment Task
2. Group work exhibition (for students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter) 

Criterion
This group work exhibition should be centred around an influencer-related issue at the regional or global scale. The
exhibition should demonstrate the student's understanding of influencer studies. This exhibition should also demonstrate
students' ability to create multimedia output. 

Excellent
(A+, A, A-) 
- Excellent ability to interpret and integrate various academic resources from influencer studies 
- Precision in argument, well researched and reasoned points of view grounded in insightful interpretation of an influencer
issue 

Good
(B+, B, B-) 
- Good ability to interpret and integrate various academic resources from influencer studies 
- Clear elaboration of ideas that sticks to the point, with clearly articulated research, ability to interpret opinions on
influencer issue 

Fair
(C+, C, C-) 
- Fair ability to integrate various academic resources from influencer studies 
- Relevant points made to an issue in influencer studies 

Marginal
(D) 
- limited use of academic resources from influencer studies 
- Some relevant points to an influencer issue, marginal ability to interpret online opinions 

Failure
(F) 
- no or irrelevant use of academic resources from influencer studies 
- Irrelevant points to an influencer issue, no ability to interpret online opinions 

Assessment Task
3. Group presentation (for students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter) 

Criterion
This group presentation is the concluding presentation of the group exhibition. This assessment will grade on content
and fluency of presentation on the aforementioned of project. Students should show their co-operation to conduct a well-
organized presentation on the result of their research and their creative output. 

Excellent



7         SM5351: Introduction to Influencer Studies

(A+, A, A-) 
- Superior presentation skills: distinct pronunciation, fluent expression and appropriate diction, exact time-management 
- Strong organization of content and procedural clarity at the same time demonstrating the importance of the creative
process 

Good
(B+, B, B-) 
- Good verbal communication: comprehensible pronunciation, fluent expression and diction, fair time-management 
- Reasonable organization of content and procedural clarity at the same time demonstrating the importance of the creative
process 

Fair
(C+, C, C-) 
- Fair presentation skills: acceptable pronunciation, expression and diction, fair time- management 
- Adequate organization of content and procedural clarity at the same time demonstrating the importance of the creative
process. 

Marginal
(D) 
- Marginal presentation skills: marginal pronunciation, expression and diction, poor time-management 
- Inadequate organization of content and procedural clarity and not demonstrating the importance of the creative process. 

Failure
(F) 
- Poor or no presentation skills 

Assessment Task
4. Individual essay (for students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter) 

Criterion
Individual essay should assess the students' ability to reflect on their own social media profiles, habits, and journeys and
how it impacts or be impacted by self-branding online and offline through the lens of influencer studies. 

Excellent
(A+, A, A-) 
- Excellent ability to interpret and integrate various resources 
- Precision in argument, well defined and reasoned points of view grounded in insightful interpretation of existing
literature 
- Rich, informative content, excellent grasp of one's own social media identity with in-depth introspection into personal
social media history 

Good
(B+, B, B-) 
- Good ability to integrate various resources based on demand 
- Clear elaboration of ideas that sticks to the point, with clearly differentiated issues, ability to interpret opinions
independently 
- Considerable content, excellent grasp of one's own social media identity that dissects the personal social media history 

Fair
(C+, C, C-) 
- Fair ability to integrate various resources 
- Relevant points made to the subject matter in question 
- Adequate content, good grasp of one’s own social media identity that acknowledges the personal social media history 
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Marginal
(D) 
- limited use of resources 
- Relevant points to the subject matter, marginal ability to interpret opinions 
- Weak content, loose grasp of the one's own social media identity, with some disclosure of personal social media history 

Failure
(F) 
- no or irrelevant use of resources 
- Irrelevant points to the subject matter, no ability to interpret opinions 
- Inadequate content, fail to grasp of the one's own social media identity. 

Assessment Task
1. Participation in lectures and workshops (for students admitted from Semester A 2022/23 to Summer Term 2024) 

Criterion
This assessment task reviews students' participation and performance in discussions, debates and peer critique during
the workshop sessions. The evidence of 'negotiation', the sign of discovery, lies in students' pre-class preparation and
interpersonal sensitivity to their peer members. 

Excellent
(A+, A, A-) 
Engaging participation and performance in discussions, debates and peer critique during the workshop sessions. 

Good
(B+, B) 
Active participation and performance in discussions, debates and peer critique during the workshop sessions. 

Marginal
(B-, C+, C) 
Passive participation and performance in discussions, debates and peer critique during the workshop sessions. 

Failure
(F) 
Lack of participation and performance in discussions, debates and peer critique during the workshop sessions. 

Assessment Task
2. Group work exhibition (for students admitted from Semester A 2022/23 to Summer Term 2024) 

Criterion
This group work exhibition should be centred around an influencer-related issue at the regional or global scale. The
exhibition should demonstrate the student's understanding of influencer studies. This exhibition should also demonstrate
students' ability to create multimedia output. 

Excellent
(A+, A, A-) 
Excellent ability to apply knowledge in influencer studies and skills to undertake collaborative research, build up analysis,
and create a multimedia output. 

Good
(B+, B) 
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Good ability to apply knowledge in influencer studies and skills to undertake collaborative research, build up analysis, and
create a multimedia output. 

Marginal
(B-, C+, C) 
Marginal ability to apply knowledge in influencer studies and skills to undertake collaborative research, build up analysis,
and create a multimedia output. 

Failure
(F) 
Lack of ability to apply knowledge in influencer studies and skills to undertake collaborative research, build up analysis,
and create a multimedia output. 

Assessment Task
3. Group presentation (for students admitted from Semester A 2022/23 to Summer Term 2024) 

Criterion
This group presentation is the concluding presentation of the group exhibition. This assessment will grade on content
and fluency of presentation on the aforementioned of project. Students should show their co-operation to conduct a well-
organized presentation on the result of their research and their creative output. 

Excellent
(A+, A, A-) 
Excellent rationality, clarity and fluency of argument and comment on the creative process. 

Good
(B+, B) 
Good rationality, clarity and fluency of argument and comment on the creative process. 

Marginal
(B-, C+, C) 
Marginal rationality, clarity and fluency of argument and comment on the creative process. 

Failure
(F) 
Lack of rationality, clarity and fluency of argument and comment. 

Assessment Task
4. Individual essay (for students admitted from Semester A 2022/23 to Summer Term 2024) 

Criterion
Individual essay should assess the students' ability to reflect on their own social media profiles, habits, and journeys and
how it impacts or be impacted by self-branding online and offline through the lens of influencer studies. 

Excellent
(A+, A, A-) 
Excellent level of reflexivity, rationality, clarity of argumentation as well as creativity demonstrated in the writing itself. 

Good
(B+, B) 
Good level of reflexivity, rationality, clarity of argumentation as well as creativity demonstrated in the writing itself. 
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Marginal
(B-, C+, C) 
Marginal level of reflexivity, rationality, clarity of argumentation as well as creativity demonstrated in the writing itself. 

Failure
(F) 
Lack of reflexivity, rationality, clarity of argumentation as well as creativity demonstrated in the writing itself. 

Part III Other Information
Keyword Syllabus
Influencer Studies, Celebrity Studies, Sociology of Taste and Aesthetics, Political Economy, Audience studies, Fandom
studies, Gender studies, Creator Studies, Internet Celebrity, Media Ecology, Social Media Ethics.
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