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Do you think that the media have an impact on stock market prices and financial markets? This course aims to introduce
students to significant concepts and issues in the emerging field of media economics and financial markets. The field

of media economics and financial markets (i.e., financial communication) draws upon theories, research, and practices
from multiple sources of scholarship such as communication, behavioral finance, economics, as well as wealth and risk
management, to understand the role of media in the evolving landscape of traditional finance, financial technologies,
media, and stock markets. The course will provide both theoretical insights and practical knowledge.

Course Intended Learning Outcomes (CILOSs)

CILOs Weighting (if DEC-A1 DEC-A2 DEC-A3
app.)
1 Examine and discuss the major issues in media |25 X

economics in the contemporary world

2 Discover and evaluate the role of market 25 X
competition in the creation, distribution and
consumption of media products, and its impact
on media industries

3 Critically analyze the complex interactions 25 X X
among media content providers, consumers, the
advertising industry, and the advertisers

4 Apply principles, concepts, and theories 25 X X
in media economics to real-world media
management and planning in a globalized
environment

Al: Attitude
Develop an attitude of discovery/innovation/creativity, as demonstrated by students possessing a strong sense of curiosity,
asking questions actively, challenging assumptions or engaging in inquiry together with teachers.

A2: Ability

Develop the ability/skill needed to discover/innovate/create, as demonstrated by students possessing critical thinking skills
to assess ideas, acquiring research skills, synthesizing knowledge across disciplines or applying academic knowledge to
real-life problems.

A3: Accomplishments
Demonstrate accomplishment of discovery/innovation/creativity through producing /constructing creative works/new
artefacts, effective solutions to real-life problems or new processes.

Learning and Teaching Activities (LTAs)

LTAs Brief Description CILO No. Hours/week (if
applicable)
1 Lectures Students would learn 1,2 3

about theories and
models of media
economics and financial

markets
2 Weekly in-class Students would 1,2 NA
interactive quizzes participate in an
(ungraded) ungraded interactive quiz

each week to strengthen
their conceptual
understanding
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Group discussions

Students would evaluate
complex relationships
among media content
providers, advertisers,
consumers, stock
markets, and the financial
industry.

3,4

NA

Assessment Tasks / Activities (ATSs)

ATs

CILO No. Weighting (%)

Remarks ("-" for
nil entry)

Allow Use of
GenAlI?

In-class
participation
Students are
assessed according
to their effort

in participating

in class. They

are expected to
complete all in-
class exercises,
have active
participation in
class discussion, in
giving comments,
raising questions
and contributing to
reflective sharing
and discussion in
class. Students’
effort in reading
and understanding
the assigned
reference materials
is also assessed.

1,2 10

Yes

Fin-fluencer
assignment
Students are
expected to
produce a 3-

min short-form
social media
content explaining
concepts covered
in class.

2,3 30

No

Group project and
presentation
Students in groups
are expected to
produce a 15-page
group report. They
are also expected
to make a 10-
minute group
presentation.

3,4 30

No
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4 Quiz 1,2,3,4 30 - No
There would

be 2 in-class
quizzes assessing
students’ mastery
of the content

Continuous Assessment (%)
100

Assessment Rubrics (AR)

Assessment Task
1. In-class participation (for students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter)

Criterion

Students are assessed according to their effort in participating in class and performance in in-class exercise. Ability in giving
comments, raising questions and contributing to reflective sharing and discussion in class.

Excellent

(A+, A, A-) High
Good

(B+, B, B-) Significant
Fair

(C+, C, C-) Moderate
Marginal

(D) Basic

Failure

(F) Not even reaching marginal levels

Assessment Task
2. Fin-fluencer assignment (for students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter)

Criterion

Students are assessed by their efforts in generating novel insights through thoughtful evaluation of the selected theory/
concept/idea, and to do so in an entertaining way on social media

Excellent
(A+, A, A-) High

Good
(B+, B, B-) Significant

Fair
(C+, C, C-) Moderate

Marginal
(D) Basic

Failure
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(F) Not even reaching marginal levels

Assessment Task

3. Group report and group presentation (for students admitted before Semester A 2022/23 and in Semester A 2024/25 &
thereafter)

Criterion

Groups are assessed on their ability to conduct a case study critically analyzing a key trend in the media, financial markets
and the economy

Excellent

(A+, A, A-) High
Good

(B+, B, B-) Significant
Fair

(C+, C, C-) Moderate
Marginal

(D) Basic

Failure

(F) Not even reaching marginal levels

Assessment Task
4. In-class quizzes (for students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter)

Criterion
Knowledge of key concepts, conceptual models and application of theories

Excellent

(A+, A, A-) High
Good

(B+, B, B-) Significant
Fair

(C+, C, C-) Moderate
Marginal

(D) Basic

Failure
(F) Not even reaching marginal levels

Assessment Task

1. In-class participation (for students admitted from Semester A 2022/23 to Summer Term 2024)

Criterion
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Students are assessed according to their effort in participating in class and performance in in-class exercise. Ability in giving
comments, raising questions and contributing to reflective sharing and discussion in class.

Excellent

(A+, A, A-) High
Good

(B+, B) Moderate
Marginal

(B-, C+, C) Basic

Failure
(F) Not even reaching marginal levels

Assessment Task

2. Fin-fluencer assignment or students admitted from Semester A 2022/23 to Summer Term 2024)

Criterion

Students are assessed by their efforts in generating novel insights through thoughtful evaluation of the selected theory/
concept/idea, and to do so in an entertaining way on social media

Excellent

(A+, A, A-) High
Good

(B+, B) Moderate
Marginal

(B-, C+, C) Basic

Failure

(F) Not even reaching marginal levels

Assessment Task
3. Group report and group presentation (for students admitted from Semester A 2022/23 to Summer Term 2024)

Criterion

Groups are assessed on their ability to conduct a case study critically analyzing a key trend in the media, financial markets
and the economy

Excellent

(A+, A, A-) High
Good

(B+, B) Moderate
Marginal

(B-, C+, C) Basic

Failure
(F) Not even reaching marginal levels
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Assessment Task

4. In-class quizzes (for students admitted from Semester A 2022/23 to Summer Term 2024)

Criterion

Knowledge of key concepts, conceptual models and application of theories

Excellent
(A+, A, A-) High

Good

(B+, B) Moderate

Marginal
(B-, C+, C) Basic

Failure

(F) Not even reaching marginal levels

Part IIT Other Information
Keyword Syllabus

Mass media, social media, content creators, media consumer, media economics, financial markets, stock market, emerging
financial technologies
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Additional Readings
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1 Additional reading materials are to be assigned by instructors according to specific teaching needs.




