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Global Market Information Database (GMID)

GMID provides comparable international business intelligence on countries, consumers, and industries. It
offers access to more than 1 million country, nerlnd lifestyle statistics; 4,500 market research reports
(global reports, country reports, industry reports, company reports and lifestyle reports); 205 country
profiles; company market share and brand share rankings; 35,000 business information sources.

[ AccessGMID l

1. Atthe Library HomePage(http://www.cityu.edu.hk/lif), selectE-Resources

2. SelectDatabasesTitle List.

3. SelectGlobal Market Information Database from the alphabetical list of databases.

(The Homepage'

Select Search to find data using either:
Menu Search i find data by selecting
categories or countries from the

hierarchical menu

Text Search i find data using keywords
Browse Analysis i find the latest
reports, comment and analysis, etc.

special features

Register and login here if you wish
to save your searches, retrieve
your saved searches, or use some

Click to access
help files

City University of Hong Kong
GMID - Global Market Information Database

Welcome
[ SEARCH INDUSTRIES
Consumer markets

Global Financial Crisis: One year on

Indu.stna\ markets i L | Brothers in September 2008, the world is ”}'73‘"‘"
Service markets o = f Y
;]== ¢ still in the depths of a major economic
. SEARCH COUNTRIES ﬂnd_a_. downturn but there are signs of
Click these Ecenomic indicators “rem2E emerging...

Energy and environment
Finance

Foreign trade
Government

Health

Households and homes

links to quickly
search for data
using the
menu search.

Monthly economic review of emerging market
economies: September 2009 update

In September 2009, finance ministers of the G20

| nations pledged to give emerging market economies

¥ greater voice in the IMF and other international

. T Industrial output and
The Categorles agriculture organisations. This gives fast-growing emerging
shOWn here 1T and communications markets...
are related tO Leisure and lifestyles more headlines...
Population and people
the page Transport Comment
selected SEARCH CONSUMERS Male consumers: Who defines what is masculine?

Consumer expenditure Japanese website web-jpn.org says that an “increasing number

Consumer megatrends
Consumer segmentation

Finance Ford..

L— Health

Use the navigation for quick access to the latest research:
Industries: access to comment, key trends and latest reports
Countries: access to economic, demographic and marketing statistics,
reports and comment for up to 205 countries
Consumers: access to statistics, reports and comment on consumers
Companies: access to comment and profiles for companies analyzed
across industries
Geographies: consolidation of all industry, country and consumer
information for each country or region

]
[ H EUROMONITOR
|\ L] INTERNATIONAL

IMNe text search ontions

Welcome, Guest

T { ,"_ | Customize pages, recje E-mails alerts, RSS 1
> 4 B
WV M| Already registered? Click here to log in

One year on from the collapse of Lehman W& wkv . RegISter fo MV Pages

Your Account Team
Euromonitor Asia
Account Manager

=] Nadira Mohsin ~ + 65 6429 0590 x593 Singapore

Technical Support
Asia Pacific
=1 AsiaPacific.Support@euromonitor.com.sg
+65 6429 0590  Singapore
Latest Reports
= Chengdu Care Pet Food Co Ltd - Pet Food and Pet Care
Products - China
= Dog and Cat Food - China
= Dog Food - China

= Effem Foods (Beijing) Co Ltd 4 Pet Food and Pet Care

Products - China
= Nestlé (China) Ltd - Pet Food 3nd Pet Care Products - China

= Norv Pet (Shanahail Co Ltd - P4t Food and Pet Care

Click to view latest reports

Click to read latest
comment from expert
analysts




(Search

There are everal ways teearch inlGMID:

The easiest way is to use
Search Box the search box. Enter the
search term(s) and click Go
City University of Hong Kong iW
GMID - Global Market Information Database & fast food / (<o)
SEARCH , INDUSTRIES~ COUNTRIES CONSUMERS _ COMPANIES  GEOGRAPHIES > HELP
Home > Welcome, Guest]
Welcome

SEARCH INDUSTRIES
Consumer markets

Asia-Pacific gamers - getting vy Register for

L 4 4
Industrial markets to know these cons_aumers - + o) My Pages
Service markets that are transcendlng | Customize pages, receive,
SEARCH COLINTRIES traditinnal demaaranhics -

Quick Text Search

SEARCH , INDUSTRIES~

Place cursor over Search Menu Search

and select Text Search

Browse Analysis b

City University of Hong Kong [ "H EUROMONITOR

GMID - Global Market Information Database @
SEARCH , INDUSTRIES~ COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES~T HELP
Home = Search Welcome, Guest

Text Search

Advanced Text Search

I Enter Search Term
\» food and singapore @

Enter search term(s)

Search within

Limit or expand the Statistics Select Body to search the

search if desired [ ———, [ Reports © Title ® Body «— | full content. Select Title to

Comment ) Title @ Body just search the titles
Information Sources

About Euromonitor International Terms & Conditions © 2009 Euromonitor International
AdvancedText Search
City University of Hong Kong I EUROMONITOR
GMID - Global Market Information Database @
SEARCH , INDUSTRIES™ COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES~ HELP
Home = Search Welcome, Guest

Text Search

Quick Text Search NEl=s L= =1-F-Igu}|

Enter the search terms or Boolean Search

keywords using » |[Exact Phrase [ hoana Lann
LUDN - |

appropriate options Exact Phrase [ fact fond

All these words = ractanirant AND
All these words ¢ (co]

add more filters

Search within

. Statistics
Limit or expand the search > Reports @ Title @ Body
if desired Comment @ Title @ Body
Information Sources
About Euromonitor International Terms & Conditions ©2009 Euromonitor International




Menu Search

SEARCH

. INDUSTRIES ~

Place cursor over Search
and select Menu Search

Text Search
Browse Analysis

Step 1:Category Search

City University of Hong Kong

GMID - Global Market I
STRI

nformation Database
COUN

These symbols indicate
the content available for
different categories

Home > Search

Cateaorv Search
KEY

#| | Service markets @ @

kstatistics & Reports

=t | Countries and consumers

Selected
categories are
listed here

| HEurROMONITOR
|\ L iNTERNATIO

Welcome, Guest

E  SELECTED ITEMS
ﬂ Categories
¥ Consumer expenditure

B Comment @ Sources -] Economic indicators A E @

tf [[IBalance of payments Bl

i [] Business environment & &
Consumer confidence @&

t-[] Consumer expenditure EdE2 @

Click + to expand
categories in the menu

#-[T] Consumer prices and costs @ &
#[] Exchange rates Bl
+[7] Foreign direct investment (FDI) &

+CGoP & B

* Consumer confidence
* Health

¥ Population aged 15-19:
January 1st

* Population aged 20-24:
January 1st

* Population aged 25-29:
January 1st

* Population aged 30-34:

L1
SeleCt _a WhOIe category -] Gross national income (GNI) & & Jinuary 1S_t .
or partlcular sub- N [ Infiation @ & / Population aged 35-39:
. January 1st
Cateqones tf Clroverty @2 ) )
[ savings 48 Click the /> icon to

TJ“D Energy and environment & delete Categories from

#-[] Finance & he li if desired

t-[] Foreign trade & @ the ISt’ If esire
You can also search for [0 Government & 2
items in the hierarch ~ P Health HE @ :
using the F|nd y \ #-[T Households and homes ® & Aj/ C“(ik Ntethto

. Find ) go to step
Category function Category: @
About Euromonitor International  Terms & Conditions ©2009 Euromonitor International
| et ettt ittt ettt et ittt |
SEARCH _ INDUSTRIES~ COUNTRIES  CONSUMERS  COMPANIES  GEOGRAPHIES~
DS Home >
Note: There is another way to access the Consumers

FEARCH CONSUMERS
Consumer expenditure
Consumer megatrends

nsumer segmentation

Finance
Health
Households and homes

Category Search page. The left column of most
navigation pages (e.g. Industries, Countries,

breakdown of categories. Click on these categories
to access the Category Search page.

Income

IT and communications
Leisure and lifestyles
Population and people
Transport

Future watch: How will consumers baland

Ty

We all strive to find the right balance -
much, play too hard or sleep for too lon
productive, one needs...

Comment

Male consumers: Who defines what is masculine?
Japanese website web-jpn.org says that an “increasing numbe!

kincare products, muscling in on a field that once helonged al

1
1
1
1
1
1
:
1
' Consumers, Geographies) also provides a good
:
1
1
1
1
1
1
1
1

Step 2: Geography Search

City University of Hong Kong

[ H euromMonITOR
L] INTERNATIO!

GMID - Global Market Information Database @
SEARCH , INDUSTRIES~ COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES™ HELP
Predefined Home = Search Welcome, Guest]
: Geoaraphv Search
geographical PRE-DEFINED E | SELECTED ITEMS
i i [ All countries Categories
ﬁelectll:ons are Ilslted Ao -l word B& B e commimer confidence 4]
ere. For example, | ASEAN 4[] Asia Pacific 22 * Consumer expenditure
you can click on aRIC =] Australasia B B X Health
BRIC to select Commonwealth Australiz B S B @ X Population aged 15-19:
. . . M New Zealand HE 2 @ January 1st
EU Y
BraZII, _RUSSIa’ India EuroZone +-[] Eastern Europe B B * Population aged 20-24:
and Ch|na. G20 4[] Latin America E B January 1st
G8 +-[7 Middle East and Africa B2 * Population aged 25-29:
GCC =[] North America @ B January 1st
MENA “[JCanada B@ B @ * Population aged 30-34: 7|
. Mercosur FlusaEEBE @ (ie;grapl‘:es o
Select a region or NAFTA ] western Europe B & - C:I”nga ong. China
click + to eXpand NAM #-[_] Economic regional totals X 13pan
regions and select | Select Back to go back | x ey Zeagr}\
individual countries the Category Search * USA
page, or Run Search Click the * icon
to generate the results to delete
. KEY :
You Ca_n als_o flnd H Statistics & Reports I(I:gtu:]ftgeess;r:drn the
countries within ] —~ind o — = :
T B SoWees | pncaraphy:
the menu : : . .
About Euromonitor International  Terms & Conditions ©2009 Euromonitor International
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Browse Analysis

| 1 Click Browse Analysis under Search

——_ Click the desired report type to view a

list of reports or to start searching a

[ SearchResult ]

particular type of reports

The Search Result
is listed by type of
information 1
Statistics, Reports
and Comment, etc

/

You can View All
Results, View All
Statistics é ,
filter/sort the reports

ANEAN

b

Search Results
»

22 search results found

WIEW ALL RESULTS (]

Statistics (2) (2
Countries ang/Consumers 2
(2

»My Selection

~Statistics

Filter by Geography u@

Category
[ Population aged 15-64: January 1st
[ Population aged 15-64: January 1st

REVIEW MY SELECTIONS

~Reports

by Geograp
click on an item to
open

/

> ¥ |

E Title  Geography

Consumer Lifestyles - Hong
Kong, China

Consumer Lifestyles -
Singapore

Future Demographic - Hong
Kong

Future Demographic -
Singapore

REVIEW MY SELECTIONS

~Comment

Filter by Gecgraphyu@ Filter by Category n@ Filter by Sub Type u@ Sort by Title u@

Hong Kong, China Country Reports Consumer Lifestyles 20/01/2009
Singapore
Hong Keong, China Country Reports Future Demographics 03/06/2009

Singapore

£ [Show 20 results u@

+ Geography - Type -

Hong Kong, China Countries and Consumers

Singapore Countries and Consumers

£ [Show 20 results u@
- Type + Sub Type  Date -

Country Reports Consumer Lifestyles 06/04/2009

Country Reports Future Demographics 15/01/2008

= [Show 10 reenite B0 A |

Click here to return
to the Search

Click to navigate
between results

L]

When this icon appears, you
can click on it to create a
graph of the whole table

Click ™ to rank data

Results view

Expand to view all
statistics available

Expand these items
to convert data

S~ /

Use Change
Selections to show
more/less data

NV

Use these buttons to pivot rows and
columns, group and sum rows, show
percentage or to change groupings

Use these output options to print or
to export information to Word, Excel
or PDF. You can also save your
research if you have logged in.
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