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Fonts and Colors Guide

Guidelines for general web design, which includes recommended fonts and theme colors for consistency between departmental website
and CityU homepage.

Photography Style Guide
Guidelines for photos in CityU homepage's featured photo stories.

Advertisement Banner Style Guide

Guidelines for advertisement banners in CityU homepage.

Some Tips for Departmental Website
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Photoguide Overview

1.0

The photostory images feature CityU events, public
relations and aspects of university life. There are
six core type of imagery and samples of these are
shown opposite.

The look and feel for all photostories should be consistent,
through each image has its own unique art direction.

The following principles apply to every CityU photostory
image:

- strong graphic composition

- a sense of dynamic visual impact

- unusual camera angles

- colours can be vibrant or restrained

- do not shoot with fish-eye or image distorting lenses

- always consider a natural area for the text to overlay

Examples of acceptable Imagery

Environment

Documentary

Capture the Moment

Abstract




Photoguide Overview

1.1

Examples of acceptable imagery (provided by CityU)




Photoguide 2.0

Comfortable area for text

Heading font

Myriad Pro Light, 36pt
Myriad Pro Semi Bold, 36pt
Lowercase & no space

aiminghigh

lorem ipsum dolor sit amet, consectetur adipis

Sub font
Myriad Pro Italic, 12pt

See typeface on 4.0

Why it works

- Simple and eye catching image

- Composition considered

« Unusual camera angles

« A sense of reality in context and situation
- Text colour complements image



Photoguide 2.1

Comfortable area for text

Heading font
MHei Xbold, 30pt

HXZEX
Sub font

MHei Medium, 36pt BATS 2 P BRAR AY AR 3L 58

See typeface on 4.0

Why it works

- Simple and eye catching image

- Composition considered

« Unusual camera angles

« A sense of reality in context and situation
- Text colour complements image



Photoguide Samples that work

2.2

Sample photostories
Dimensions: 579px (w) x 256px (h)
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Photoguide Graduate Recruitment Advertisement 3.0

Dimensions: 579px (w) x 256px (h)

Comfortable area for text

Why it works

- Simple and eye catching image
- Composition considered

- Text colour complements image



Photoguide Graduate Recruitment Advertisement 3.1

Dimensions: 579px (w) x 256px (h)

Comfortable area for text
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Why it works

- Simple and eye catching image
- Composition considered

- Text colour complements image



Photoguide ypeface — Myriad Pro

4.0

Basic pointers for displaying the text

- use lowercase text

- Keep text short and simple

» Myriad Pro typeface family for photostories
and banners

- Alignment of heading/subtext is flexible
(needs to be considered when placed)

- Strike a visual balance through weight of font

- Always ensure legibility

Notes about Myriad Pro Tyepface:

Myriad Pro is the OpenType version of the original Myriad font
family. It first shipped in 2000, as Adobe moved towards the
OpenType standard. Additional designers were Christopher
Slye and Fred Brady. Compared to Myriad MM, it added support
for Latin Extended, Greek, and Cyrillic characters, and oldstyle
figures.

Myriad Pro originally included thirty fonts in three widths

and five weights each, with complementary italics. A "semi-
condensed”width was added several years later, expanding the
family to forty fonts in four widths and five weights each, with
complementary italics.

Myriad Pro Light
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed
tincidunt, dui id sollicitudin cursus, enim est porta tortor, nec

Myriad Pro Light Italic
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed
tincidunt, dui id sollicitudin cursus, enim est porta tortor, nec

Myriad Pro Regular
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Sed tincidunt, dui id sollicitudin cursus, enim est porta tor

Myriad Pro Italic
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed
tincidunt, dui id sollicitudin cursus, enim est porta tortor, nec

Myriad Pro Semi Bold
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Sed tincidunt, dui id sollicitudin cursus, enim est porta

Myriad Pro Semi Bold Italic
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Sed tincidunt, dui id sollicitudin cursus, enim est porta tor

Myriad Pro Bold
Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Sed tincidunt, dui id sollicitudin cursus, enim est

Myriad Pro Bold Italic

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Sed tincidunt, dui id sollicitudin cursus, enim est porta
tortor, nec eleifend quam urna a sem.

Myriad Pro Black
Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Sed tincidunt, dui id sollicitudin cursus, enim est

Myriad Pro Black Italic
Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Sed tincidunt, dui id sollicitudin cursus, enim est

Myriad Pro Condensed
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed tincidunt, duiid
sollicitudin cursus, enim est porta tortor, nec eleifend quam urna a sem.

Myriad Pro Condensed Italic
Lorem jpsum dolor sit amet, consectetur adipiscing elit. Sed tincidunt, dui id
sollicitudin cursus, enim est porta tortor, nec eleifend quam urna a sem.

Myriad Pro Condensed Light
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed tincidunt, dui id
sollicitudin cursus, enim est porta tortor, nec eleifend quam urna a sem.

Myriad Pro Condensed Light ltalic
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed tincidunt, dui id
sollicitudin cursus, enim est porta tortor, nec eleifend quam urna a sem.

Myriad Pro Semi Bold Condensed
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed tincidunt, dui
idollicitudin cursus, enim est porta tortor, nec eleifend quam urna a sem.

Myriad Pro Semi Bold Condensed lItalic
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed tincidunt, dui
idollicitudin cursus, enim est porta tortor, nec eleifend quam urna a sem.



Photoguide Typeface — MHel 248

4.1

Basic pointers for displaying the text

- Keep text short and simple
- MHei typeface family for photostories and banners
- Alignment of heading/subtext is flexible
(needs to be considered when placed)
- Strike a visual balance through weight of font
- Always ensure legibility
- Character space needs to be adusted visually

MHei Light 282

PIRTE AR R FEHE T REAANES EEFEHMER
FRIE - WRERMAE B REOTE - BIRBEE
ERERNR - MERKET ZB@AMNESTITES -
R M BRF

MHei Medium #1282

FTEINEBR 2K EHE T AR ESEESHHER
FHRE HEFEBERETEREWMMTE - FRIEE
EEHAR  mMERKIETZREAMEETTEE
EEZHMNERE

MHei Bold 288

M ENEBR 2R T RAANESEESEHMER
FHRE UWRFEBBERLGERELNMTE - FREE
EEEAR  MAERKNETZBRANEENTED -
EEEEMERE

MHei XBold A BEE
AT RMAREEET RRAMBEEEEEEMER
FARE UHBERERMERLBRELTE - FRAE
EEEANR  MBEEMETRRAMBENTEH »
EEESMERE

The above character spacing is set at ‘0’

Samples of adjusted character spacing

MHei Light 288

FIRATEUNAI R B AHE T AR B S EEZ EM &
REBIRE o W HRERBPE LN B REOITRE « #37
HEEEHANR - MARKFHT REAFAMES TI1T
B EEEHMMNENSF (tracking +30)

MHei Medium 252
MaEMAR R ET REANEECEZTEME
REBRE HERFEBBERHERBOITE - FR
HEEEHAR  MERKIETZBAMEST T
B TEREMERSE (tracking +50)

MHei Bold E8&

MEERMHRERRFET RERANESEEFH M
ERNFHRE HERFEMERBERELNTE -
FHRHESETEHAE MERRITHETZRBHAME
EHTEE  EEREFHMERE (racking +80)

MHei XBold #H/RRE
MARMAREEHETRRANBEEERTSEM
BERNTFHRE HEEEMHERLEBRELTE -
FREEEEESAR  MBEREMETRRAME
EFTFE EBEFHMBERE (tracking +100)



Advertisement banner style guide

Content

* needs to be agreed by publications department
« simplify information

» consider hierarchy of information

Image
» composition needs consideration
« allow flexible and suitable area for text overlay

Design
 use one font family in 16pt (suggest Myriad Pro or Arial)
« colour choice to be considered accordingly to image
» retain CityU brand colours when possible
(e.g. CityU blue/CityU green/grey/black as background colour)



Dimensions

image area
images are allowed to be extended
to full width and height




i 7-200%

GRADUATE STUDIES INFORMATION DAY 2000
10 January 2009, 1:00 -6:30pm

existing banner ad

Graduate Studies Information Day
W0 January 2009, 1-6pm

proposed banner ad

clear space for text overlay

Graduate 5tuclie5 Information Day B simpiffed content colours
10 January 2009, 1-6pm
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reduced logo size tinted image
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existing banner ad

| -Drientatinn 2009 o

Melcoming all our new students!

proposed banner ad




STUDENTIORIENTATION

200910 - Welcome

existing banner ad

Student Orientation 2009/10
Welcome

proposed banner ad

clear space for text overlay

Student DﬂnnLﬂun 200910
Welcome

simplified content colours
subject to image choice




Some Tips

Place CityU Logo download on the top-left and link it to the CityU Homepage

If English is the primary language, include Traditional /Simplified Chinese descriptions
of essential information; vice versa

For better Search result maintain meta tags on major web pages i.e. title, keyword,
description; however, explicit state no cache for sensitive pages

Include “How to find us?” and link to the Campus Map

Keep current “What’s new”, if any

Include FAQ, email contact, phone, if queries are anticipated
Use Unicode for better language support

Consider accessibility, refer to the W3C and iProA

Include “type the code shown” when form submission is implemented to avoid denial-
of-service attack (DoS) by hacking robots

State clearly links with access control, e.g. members only, staff only, to avoid
“disappointment”, implement CityU LDAP or AM for access authentication (contact CSC)

Contact CSC for website vulnerability scan before major upgrade or release of new
features (esp. involves programming)


http://www.cityu.edu.hk/mpu/stafflan/CMYK-logo-2005/logo.htm�
http://www.cityu.edu.hk/�
http://www.cityu.edu.hk/cityu/visitors/location.htm�
http://www.w3.org/�
http://www.iproa.org/�
http://www6.cityu.edu.hk/cityu25/events/science21stcentury/registration.html�
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